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Abstract

The objectives of this research are to study: 1)the difference of personal
characteristics affecting the decision to purchase Kloset’s clothing, 2)the integrated
marketing communication affecting the decision to purchase Kloset’s clothing and 3) brand
image affecting the decision to purchase Kloset’s clothing. The population of this research is
female consumers who have purchased Kloset’s clothing. The data are collected by using
questionnaires with a total of 400 samples. The results found that personal characteristics of
age, career and education level affected the different decision to purchase Kloset’s clothing.
The integrated marketing communication such as personal selling, sales promotion, public
relations and direct marketing affected to the decision purchasing of Kloset’s clothing.
Finally, brand image including attribute, benefit and attitude affected to the decision
purchasing of Kloset’s clothing with the level of statistical significance 0.05.
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