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https://www.footballorbit.com/top-10-highest-paid-footballers-world-2023/
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fn: Statista. (2022). Revenue of Professional League Football Clubs in 2022. Retrieved from

https://www.statista.com/statistics/1231497/revenue-of-football-clubs-in-2021/
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‘17‘1|m: Statista. (2021). Premier League Soccer Club Revenue in England (UK) from season 2014/2015 to
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fn: Statista. (2021). Revenue from Broadcasting Rights of European Soccer Leagues from in 2019-20. Retrieved
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