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Usage, Communication Behaviors and Impact on Using Facebook

of College Students in Pathumthani University
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ABSTRACT

The objectives of this research were to study 1) the Facebook usage behavior of students
of Pathum Thani University; 2) their communication behavior on Facebook; 3) the impact of their
Facebook usage; 4) the relationships between demographic factors and students’ Facebook usage
behavior; and 5) the relationships between demographic factors and students’ communication
behavior on Facebook.

This was a quantitative research. The sample population consisted of 333 bachelor’s degree
students at Pathum Thani University, chosen through purposive sampling among students who had
experience using the Facebook online social network. Data were collected using a questionnaire
and statistically analyzed using percentage, mean, standard deviation, One-Way ANOVA, and
Chi-Square test.

The results showed that The majority of samples used Facebook through their smart
phones. Most of the respondents used Thai language in their Facebook posts and communicated
with themselves and other people. Their objectives for using Facebook were to relax and to
quickly keep up to date with the latest news. Differences in demographic factors were related to
differences in Facebook usage and communication behavior on Facebook at the 0.05 statistically
significant level.
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