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Factors Affecting the Sale Changing of Tradition Trade in

E-Commerce Era in Dusit District, Bangkok Metropolis
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Factors Affecting the Sale Changing of Tradition Trade in
E-Commerce Era in Dusit District, Bangkok Metropolis

Pacharaporn Lekyan'

Abstract

This research aims to study factors affecting the sale changing of tradition trade in
e-commerce era of Dusit District, Bangkok Metropolis through analyzing overall changing
of retail business. Questionnaire was used to obtain the data of 400 retailers. Percentage,
mean, standard deviation, and chi-square test were utilized for analyzing the data.

In the e-commerce era, the results found that the proportion of female retailers had
a greater impact on the sale changing than the male retailers at the .01 statistically
significant level. The proportion of retailers who did not use the home delivery distribution
strategy, promotion strategy, and the extension of opening hour strategy had a greater
impact on the sale changing than the retailers who were under the mentioned strategies
at the .01 statistically significant level. Moreover, the proportion of retailers who did not
perform the product strategy on store display, the pricing tag illustration, and the product
reservation service had a greater impact on the sale changing than the retailers who utilized
the strategies at the .05 statistically significant level.

According to the factors, the traditional retailers in the e-commerce era should

improve their businesses by using the modern business strategies and also providing the

technology for their business operations.
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