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Abstract

This research is aimed to (1) study green marketing strategy, shared value creation and business
success in Thailand’s tourism business success for ASEAN Economic Community. (2) develop the green
marketing strategy, shared value creation and business success in Thailand’s tourism business for ASEAN

Economic Community.

The statistical tool is questionnaire. All data collected from tourism business sampling of 666
representatives. The data analysis of frequencies distribution, percentage, arithmetic mean, standard

deviation, skewness, kurtosis including structural equation model analysis.

The green marketing strategy, shared value creation and business success in Thailand’s tourism
business for ASEAN Economic Community has developed in accordance with the empirical data
(=0.947), each element of which was accurate and could be well forecasted at the good and acceptable
levels. The causal relationship found that green marketing strategy , green tourism model, green destination,
green community, green activity, green service, social responsibility and environment including shared
value creation has causal relationship on business success in Thailand’s tourism business for AEC at 0.05

statistical significance.
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