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Marketing Strategy for Competitive Advantage of Traditional Retailer

Business in Dusit district, Bangkok Metropolis
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Marketing Strategy for Competitive Advantage of Traditional Retailer

Business in Dusit district, Bangkok Metropolis

Pacharaporn Lekyan'

Abstract

This research aimed to study the marketing strategy for competitive advantage of traditional
retailer business in Dusit district, Bangkok Metropolis. This survey research employed quantitative study
was testing 400 samples of traditional retailers. The data were collected by questionnaire. The statistics

used in the research were percentage, mean, standard deviation, t-test, and One-way ANOVA analysis.

The findings found that the different personal factors including; sex, age, and education level,
made differences in the competitive advantage strategy of traditional retailer by statistically significant at
the 1 and 5 percent level. The female, elder, and less educational retailers used more the market
promotion and product strategies in the traditional business. Meanwhile, the female retailer also used
the price strategy more than the male retailer, but the male retailer used the distribution strategy more
than the female. Moreover, the elder and less educational retailers used more the price and distribution

strategies in the traditional business.
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