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Abstract

The purpose of this research were 1) to study levels of antecedents; service quality,
satisfaction, behavior, repurchase of low-cost airline customers in Thailand and 2) to
investigate antecedents’ influencing on the outcomes of customer’s behavior for low cost
airline service in Thailand. The research sample consisted of 400 domestic airline passengers
in Don Muang Airport. A questionnaire was employed as the data collecting instrument.
Statistics employed for data analysis were the mean and structural equation modeling.
Research findings showed that 1) service quality, satisfaction, behavior and repurchase were
at the high level. 2) the structural equation modeling of antecedents’ influencing on the
outcomes of customer’s behavior for low cost airline service in Thailand was consistent with
empirical data at the good level with the goodness of fit index: Chi-Square = 228.32, df =
115, Chi-Square / df = 1.98, RMSEA = .045, RMR = .012, CFI = .99, GFI = .95, AGFI =
.92. In addition, service quality, satisfaction and behavior significantly affected repurchase,
with the significance level of .05. The contribution of the research findings could be improve
marketing strategy for increasing competitiveness of low-cost airline services in Thailand to
international standards.
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