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Abstract

The purpose of this research is to study business innovation and online shopping
behavior of consumers in Bangkok. The sample group used in this research was customers
who have ever bought the online products in Bangkok. Questionnaire was used as the tool.
Statistics used in data analysis was frequency, percentage, mean, standard deviation, and
multiple regression analysis. The study results found that the overall business innovation and
each aspect including personnel, process, product and technology are in the good level.
Online shopping behavior in the aspect of buying frequency (time/month) had mean value at
4 times and the aspect of expense per time had mean value at 125 Baht. The hypothesis
testing found that the overall business innovation in each aspect such as innovation and
process affects the online shopping behavior in the aspect of expense per time in statistical
significance at .01 level, while business innovations in technology and products affect online
shopping behavior in the aspect of buying frequency (time/month) in statistical significance
at .01 level.
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